
Transforming Chienno's Social Media Presence 

 

Client: Miss Veronica Anderson, Founder of Chienno (Dog Pampers Brand) 

Freelancer: Mr. Ehtisham, Social Media Marketing Expert  

 

Background 

Chienno, a unique brand specializing in dog pampers, 

approached Mr. Ehtisham with a pressing challenge: Miss Veronica 

needed guidance on transforming her Instagram and Facebook 

presence to effectively promote her brand. Despite having a quality 

product, she struggled with low engagement and visibility, which hindered sales on platforms like Amazon. 

Problem 

Miss Veronica felt overwhelmed by the complexities of social media marketing. She had minimal experience in 

content creation and lacked a clear go-to-market (GTM) strategy for Instagram and Facebook. The brand’s online 

presence was stagnant, leading to missed opportunities for organic growth and sales. 

Solution 

Mr. Ehtisham implemented a dynamic, tailored strategy focusing on three key areas: 

1. Content Creation: Drawing from his 

expertise, he helped Miss Veronica develop a 

content calendar that highlighted Chienno's 

unique selling propositions. This included 

high-quality visuals of the product in use, 

user-generated content featuring satisfied pet 

owners, and informative posts on the benefits 

of dog pampers. The content was designed to 

be engaging and shareable, aiming to resonate 

with dog owners. 
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2. Community Engagement: Understanding the importance of community, Mr. Ehtisham advised Miss 

Veronica to actively engage with followers. This 

involved responding promptly to comments and 

messages, hosting Q&A sessions, and leveraging stories 

to create polls and quizzes. This engagement fostered a 

sense of community around the brand, encouraging 

organic growth through word-of-mouth. 

3. Strategic Hashtag Use and Collaborations: To 

enhance visibility, he introduced strategic hashtag use to 

tap into trending topics and dog-related communities. 

Additionally, he identified potential collaborations with 

pet influencers, which helped amplify Chienno's reach 

and credibility. 

Results 

Within a few months, Chienno’s social 

media presence transformed dramatically. 

The brand saw an organic increase in 

followers on Instagram and Facebook, 

leading to greater visibility and 

engagement. This influx of attention 

translated into a significant boost in sales 

on Amazon, with a notable increase in 

product reviews and 

customer feedback. 

Miss Veronica was thrilled with the 

results, reporting not only higher sales figures but also an enhanced brand reputation within the pet community. 

The strategies implemented by Mr. Ehtisham demonstrated the power of effective social media marketing, ultimately 

leading to Chienno's growth and success. 

Conclusion 

This case study exemplifies how tailored social media strategies can revitalize a brand's online presence. Through 

compelling content, community engagement, and strategic collaborations, Mr. Ehtisham helped Chienno thrive in a 

competitive market, showcasing the potential of social media as a powerful tool for business transformation. 
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