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Client: Mr. Abel Dedegbe, Founder of Dogs and Dreams (Dogs’ Products Brand) 

Freelancer: Mr. Ehtisham, Social Media Marketing Expert 

 

 

 

Background 

 

Mr. Abel Dedegbe required professional advice to break 

into the competitive US pet marketplace when he 

approached Ehtisham. Dogs and Dreams struggled with 

market penetration, brand awareness, and digital 

engagement while delivering products of 

excellent quality. 

 

 

Problem 

 

For Mr. Dedegbe, the obstacles of breaking into a new market were 

excessively high. His lack of expertise in market research and social 

media marketing prevented Dogs and Dreams from breaking through in 

the congested pet sector. Due to the brand's limited internet presence, 

there were fewer growth prospects and fewer people were familiar with 

it. 

 

 

Strategy 

 

Ehtisham developed a unique, multifaceted plan with two main points of emphasis:  

 

1. Market analysis: Using his vast amount of knowledge, Ehtisham carried out in-depth 

market research to identify 

significant patterns, target 

audiences, and competition 

insights. Dogs and Dreams' 

product positioning and market 

entrance strategy were guided 

by this critical examination.  

 

2. Social Media Upgrade: 

Ehtisham brought Dogs and 

Dreams a new lease of life after 

realizing the potential of social 

media. To increase their online 

presence, he created a Facebook 

profile and gave their Instagram 

feed, Dogs and Dreams, a 
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colorful makeover. His approach comprised interesting graphics, information contributed by 

users, and educational articles emphasizing the advantages of their goods. The brand's exposure 

and interaction were further increased by the creative use of hashtags and collaborations with 

pet influencers.  

 

 

Results 

 

Dogs and Dreams made a 

spectacular debut into the US market 

in just a couple of months. Increased 

online purchases and great customer 

comments resulted from the huge 

traffic generated by the redesigned 

Instagram and freshly established 

Facebook page. A significant 

increase in followers was observed 

for the improved Instagram 

presence, which increased brand 

recognition and community 

involvement.  

This success can be attributed in 

significant part to aesthetic 

attractiveness. Pet enthusiasts came 

across superb photos, vivid colors, 

and a well-thought-out subject on the 

Dogs and Dreams Instagram feed. 

Potential customers were drawn in 

by this 

aesthetically captivating material, 

which prompted them to interact with the business. Attractive pet pictures, product highlights, 

and client endorsements were strategically combined to foster an impression of connection and 

confidence that boosted engagement and sales.  

 

Mr. Dedegbe acknowledged that he was pleased 

with the outcomes, pointing out that the brand 

had a greater effect on the US pet market in 

addition to achieving increased sales. Ehtisham's 

calculated actions showed how crucial thorough 

market research and potent social media tactics 

are to achieving success.  

 

Conclusion  
The success of a comprehensive strategy for entering a market is demonstrated by this case 

study. With thorough market research, an engaging online presence, and well-managed social 

media marketing, Ehtisham made it possible for Dogs and Dreams to thrive in an extremely 

competitive marketplace. The accomplishment example demonstrates how expert-driven 

tactics may expand a company's market reach and accelerate its rate of growth.  

 


